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	These are the facts? Uh, Not So Funny.
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Each day, 1 in 4 Americans visits a fast food restaurant
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In 1972, we spent 3 billion a year on fast food - today we spend more than 110 billion
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McDonald's feeds more than 46 million people a day - more than the entire population of Spain
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French fries are the most eaten vegetable in America
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You would have to walk for seven hours straight to burn off a Super Sized Coke, fry and Big Mac
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In the U.S., we eat more than 1,000,000 animals an hour
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60 % of all Americans are either overweight or obese
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One in every three children born in the year 2000 will develop diabetes in their lifetime
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Left unabated, obesity will surpass smoking as the leading cause of preventable death in America
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Obesity has been linked to: Hypertension, Coronary Heart Disease, Adult Onset Diabetes, Stroke, Gall Bladder Disease, Osteoarthritis, Sleep Apnea, Respiratory Problems, Endometrial, Breast, Prostate and Colon Cancers, Dyslipidemia, steatohepatitis, insulin resistance, breathlessness, Asthma, Hyperuricaemia, reproductive hormone abnormalities, polycystic ovarian syndrome, impaired fertility and lower back pain
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The average child sees 10,000 TV advertisements per year
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Only seven items on McDonald's entire menu contain no sugar
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Willard Scott was the first Ronald McDonald - he was fired for being too fat
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McDonald's distributes more toys per year than Toys-R-Us
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Diabetes will cut 17-27 years off your life
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McDonald's: "Any processing our foods undergo make them more dangerous than unprocessed foods"
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The World Health Organization has declared obesity a global epidemic
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Eating fast food may be dangerous to your health
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McDonald's calls people who eat a lot of their food "Heavy Users"
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McDonald's operates more than 30,000 restaurants in more then 100 countries on 6 continents
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Before most children can speak they can recognize McDonald's
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Surgeon General David Satcher: "Fast food is a major contributor to the obesity epidemic"
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Most nutritionists recommend not eating fast food more than once a month
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40% of American meals are eaten outside the home
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McDonald's represents 43% of total U.S. fast food market
                                                                                                     Source: www.supersizeme.com
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With this documentary Morgan Spurlock tries to prove that there’s a connection between the spread of obesity throughout America and the increasing consumption of fast food. The thing that sets him off is a trial where two overweight girls sue McDonald’s for being responsible for their obesity. McDonald’s wins the case and Morgan decides to submit his own body to an experiment. 

He is followed by three doctors and a nutritionist throughout the experiment. All of the health professionals predict that the "McMonth" will have unwelcome effects on his body, but none expect anything too drastic, one citing the human body as being "extremely adaptable." Before launching the experiment he has a health check which shows that he is physically above average. He is healthy and slim being 188 cm tall and weighing 84 kg which gives him a BMI of 23. After 30 days on the McDonald diet he has gained 11 kg, raising his BMI to 27 (overweight). During this month he experiences mood swings, sexual dysfunction, liver damage, chest pressure, headaches, nausea and a general feeling of uneasiness. His cholesterol number goes up and so does his blood pressure. It takes him 14 months to lose the weight he gained during that single month.  

He sets up some rules for the experiment:

· He must fully eat three McDonald’s meals each day

· He must only eat at McDonald’s. Any other food is prohibited

· He must try every item on the menu at least once over the 30 days

· He must supersize his meal whenever, and only when, the option is offered to him
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He will attempt to walk no further than a typical American, based on a suggested figure of 5,000 steps per day
After three weeks Morgan visits his GP because of heart palpitations. The doctor advices him to stop what he is doing immediately to avoid any serious health problems. He compares the experiment with the film Leaving Las Vegas where the main character deliberately drinks himself to death over a similar time period. Despite this warning Morgan decides to continue the experiment. 
Morgan makes it to day 30 and achieves his goal. All three doctors are surprised at the degree of deterioration in his health. One of them states that the damage done to his liver could cause a heart attack even if he lost all the weight gained during the experiment. He notes that he has 
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eaten more McDonald’s meals than an average American should eat in 8 years.
Morgan Spurlock also pays visits to school cafeterias. It turns out that the food which is served there is way too fat and in lack of vitamins and dietary fibre. Many schools get economic contributions from Coca Cola for having soft drink machines at their schools. Add to this that physical education is hugely undervalued in several states. So the general state of health has bad conditions.

When a lawyer in the film says that fast food chains try to lure children by teaching them to associate their brands with positive images and happy experiences, Morgan Spurlock replies that he, once he has children, will punch them in their faces every time they drive by a fast food restaurant. His conclusion is that it's us or them, that we should kill McDonald's before McDonald's kills us.
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